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Source: U.S. Census Bureau, 
American Community 
Survey, 2012-2016 
Estimates.
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Allegany County 
Department of 
Economic and 
Community 
Development 

      

Maryland 
Department of 
Commerce 

                    

Allegany County 
Tourism                     



City of Frostburg 
Community 
Development 

                

Cumberland 
Economic 
Development 
Corporation 

                

Frostburg State 
University     

       
The Greater 
Cumberland 
Committee 

                  

Tri County 
Council for 
Western 
Maryland 
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Allegany County 
Workforce 
Development 
Specialist 

                        

Allegany College 
of Maryland                     
Western 
Maryland 
Consortium 

                        
Allegany County 
Chamber of 
Commerce 

                    

Cumberland Area 
Metropolitan 
Planning 
Organization 

                        

Cumberland 
Allegany County 
Industrial 
Foundation 

                  

Canal Place 
Preservation & 
Development 
Authority  

                    

Downtown 
Cumberland 
Business 
Association  

                  

Downtown 
Development 
Commission 
(Cumberland) 

                  

FrostburgFirst                   
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Maryland Economic 
Development 
Association (MEDA) 

2019 MEDA Annual 
Conference 

Cambridge, 
MD 

April 28 - 
April 30, 
2019 

Member 
($445), Non-
Member ($620) 

An engaging examination of the role 
economic development plays in creating 
comprehensive and equitable opportunity for 
increasingly diverse communities. 

High 

Industrial Asset 
Management 
Council (IAMC) 

Spring 2019 IAMC 
Professional Forum 

Santa 
Barbara, CA 

May 4-8, 
2019 

$2,145 A leading conference on manufacturing real 
estate investment. Opportunity to market 
Allegany County in front of real estate 
executives.  

Medium 

Area Development  Consultants Forum 
27 

Charlotte, 
NC 

June 3-5, 
2019 

$1,795 Area Development organizes the Consultants 
Forums to connect Site Selection Consultants 
with Economic Developers. 

High 

Southern Economic 
Development 
Council (SEDC) 

SEDC Annual 
Conference. Brave. 
New. World. SEDC 
2019 

New 
Orleans, LA 

July 31, 
2019 

Approx. $750 The SEDC Annual Conference provides 
Allegany County great access to site selection 
consultant and emerging trends in economic 
development. 

High 

Site Selectors Guild  2019 Fall Forum Dallas, TX September 
9-11, 2019 

Approx. $2,000 The SSG Fall Forum is attended by the world’s 
top site selectors. Allegany County can 
directly engage these consultants.  

High 

Urban Land Institute 
(ULI) 

2019 ULI Fall 
Meeting 

Washington, 
D.C. 

September 
18–21, 
2019 

Approx. $2,495  Allegany County will engage more than 3K 
leaders from every sector of the real estate 
industry. 

Medium 

International 
Economic 
Development 
Council (IEDC) 

2019 Annual 
Conference 

Indianapolis, 
IN 

October 13-
16, 2019 

$775 (IEDC 
Member and 
registration by 
August 9) 

The leading international economic development 
conference hosts leading site selectors & 
demonstrates industry trends. 

High 

Society of Industrial 
and Office Realtors 
(SIOR) 

2019 Fall World 
Conference 

Portland, OR October 
17-19, 
2019 

Approx. $1,210 Worldwide conference attended by 
corporate real estate brokers. Opportunity to 
market Allegany County & specific sites.  

High 

State Science & 
Technology Institute 
(SSTI)  

2019 SSTI Annual 
Conference 

TBD TBD, likely 
December, 
2019 

Approx. $775 Engage leaders in the innovation economy to 
understand trends. 

Low 

 

 

https://www.medamd.com/event/2019-meda-annual-conference/
https://www.medamd.com/event/2019-meda-annual-conference/
https://www.iamc.org/Event-Registration/EventID/1012
https://www.iamc.org/Event-Registration/EventID/1012
http://www.areadevelopment.com/ConsultantsForum/cf27-2019-Charlotte-registration.html
http://www.areadevelopment.com/ConsultantsForum/cf27-2019-Charlotte-registration.html
https://www.sedc.org/annual-conference
https://www.sedc.org/annual-conference
https://www.sedc.org/annual-conference
https://www.sedc.org/annual-conference
https://siteselectorsguild.com/events/fallforum/
https://fall.uli.org/
https://fall.uli.org/
https://www.iedconline.org/web-pages/conferences-events/iedc-conferences/
https://www.iedconline.org/web-pages/conferences-events/iedc-conferences/
https://www.sior.com/conferences
https://www.sior.com/conferences
https://ssti.org/annual-conferences
https://ssti.org/annual-conferences
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Zero 

Employees 
(Self-

Proprietors) 

1-5 
Employees 

6-10 
Employees 

11-25 
Employees 

26-50 
Employees 

51 to 100 
Employees 

More than 
100 

Employees 

Other Areas of 
the County 

20 42 59 33 12 4 2 

Cumberland 75 233 256 178 64 19 10 

Frostburg 26 58 42 30 13 3 3 

Total 121 333 357 241 89 26 15 
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https://dhcd.maryland.gov/Residents/Pages/mhrp-sf/default.aspx
https://dhcd.maryland.gov/Residents/Pages/starp/default.aspx
https://dhcd.maryland.gov/Residents/Pages/starp/default.aspx
https://dhcd.maryland.gov/Residents/Pages/ipp/default.aspx
https://dhcd.maryland.gov/Residents/Pages/ahsp/default.aspx
https://dhcd.maryland.gov/Residents/Pages/lhrglp/default.aspx
https://dhcd.maryland.gov/Residents/Pages/lieep/default.aspx
https://dhcd.maryland.gov/Residents/Pages/wap/Default.aspx
https://dhcd.maryland.gov/Residents/Pages/wap/Default.aspx
https://steelriverscog.org/the-cost-of-blight/
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• 

• 
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• 

 

https://www.rd.usda.gov/programs-services/single-family-housing-repair-loans-grants
https://www.rd.usda.gov/programs-services/housing-preservation-grants
https://alleganyhrdc.org/weatherization-program/
https://alleganyhrdc.org/rehab-housing-program/


 

 

➢ 

➢ 

➢ 

➢ 

 

 

 

➢ 

➢ 

➢ 

➢ 

 

 

 



 



 



 

 



 

 

➢ 

➢ 

➢ 

➢ 

 

 

 

 

 

➢ 

➢ 

➢ 

➢ 



 

 

 

 

 

➢ 

➢ 

➢ 

➢ 

 

 

 

 

➢ 

➢ 

➢ 

➢ 

 

 

 

 

 

 



 



 



 

• 
• 
• 
• 
• 



 

 



 

 

➢ 

➢ 

➢ 

➢ 

 

 

 

 

 

 

➢ 

➢ 

➢ 

➢ 

 

 

 



 

 

➢ 

➢ 

➢ 

➢ 

 

 

 

 

➢ 

➢ 

➢ 

➢ 

 

 

 

 

 



 

.  

 



 

 



 

 

➢ 

➢ 

➢ 

➢ 

 

 

 

 

 

➢ 

➢ 

➢ 

➢ 

 

 

 



 



 

 

 



 

 

➢ 

➢ 

➢ 

➢ 

 

 

 

 

 

➢ 

➢ 

➢ 

➢ 

 

 

 

 

 

➢ 

➢ 

➢ 



 

➢ 

 

 

 

 



 



 



 

 

➢ 

➢ 

➢ 

➢ 

 

 

 

➢ 

➢ 

➢ 

➢ 

 

 



 

 

➢ 

➢ 

➢ 

➢ 

 

 

 

 

 

➢ 

➢ 

➢ 

➢ 

 

 

 

 

 



 

•
•
•
•
•
•
•
•
•
•
•
•
•

http://conxx.net/projects/allegany-county-maryland/
https://mdbc.us/coverage-map
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Responsible Organization(s) Supporting Organization(s)
1-6 

Mo.

6 Mo. - 

1 Yr.

1 -2 

Yr.

2 - 3 

Yr.

3- 5 

Yr.

Action Item #1: Affirm the Main Point of Contact   

Action Item #2:  Allegany County Economic Development Partners Roundtable

Action Item #3: Allegany County Economic Development Performance Metrics   

Dinner

Action Item #1: Enhanced Alignment with State Economic Development Partners   

Action Item #2:  Leverage Traditional and Social Media Marketing

Action Item #3: Establish a Formal Business Development Travel Schedule   

Action Item #1: Develop or Enhance a Formal List of Existing Primary Industry Businesses

Action Item #2: Develop a Formal BRE Program Infrastructure

Action Item #3: Develop a BRE Survey

Action Item #4: Prioritize BRE Visits

Action Item #6: Market the BRE Program

Action Item #1: Identify Private Sector Leaders to Engage in Economic Development Efforts

Action Item #2: Establish Economic Development Committees

Action Item #1: Survey and Prioritize Housing Needs

Action Item #2: Inventory Potential Development Sites

Action Item #3: Target and Engage with Potential Developers

Action Item #4: Establish a Public Private Partnership

Action Item #1: Identify Funds for Owner-Occupied Home Improvements

Action Item #2: Design Program Guidelines to Prioritize Use of Funds

Action Item #1: Inventory Skills Needs through Contact with Local Employers

 Workforce Development Specialist

Action Item #2: Connect Local High School Students to Career Pathways

Action Item #3: Survey Graduating Seniors

 Workforce Development Specialist

Action Item #4: Explore Funding Models for Talent Retention Incentives

Action Item #1: Provide Local Employers with Recruitment Materials Local Employers

Action Item #2: Identify Former Residents that are Targets for Attraction

Action Item #3: Identify Target Markets for Talent Attraction Campaigns

Local Employers

Action Item #4: Explore Funding Models for Talent Attraction Incentives for Employers

Action Item #1: Develop Marketing Campaigns that Promote Overnight Travel Tourism Committee

Action Item #2: Target Nearby Markets to Attract Visitors within Driving Distance to Allegany County Tourism Committee

Action Item #1: Develop Compelling Gateway Entrances from Major Trails

Action Item #2: Continue Efforts to Pursue the Canal Place River Park in Cumberland

Action Item #3: Develop Partnerships to Create Additional Tourism Products Tourism Committee

Action Item #1: Enhance Signage and Pathways to Improve Visitor Experience to Downtown

Action Item #2: Leverage Opportunity Zones and Additional Incentives to Attract Investment

Action Item #3: Explore Potential Town Events and Campaigns to Increase Foot Traffic for Local Businesses

Action Item #4: Finance and Develop Market Rate Apartments on Baltimore Street

Action Item #1: Identify Target Areas for Broadband Fiber and Service Expansion

Action Item #2: Conduct Project Feasibility Analysis

Action Item #3: Identify Funding Sources and Potential Grants

Action Item #4: Identify Likely Lead and Partner(s) Responsible for Implementing Broadband Others as needed

Strategy #9:  Market Allegany County as an overnight trip destination from regional anchors in Baltimore, Washington, D.C., and Pittsburgh. (See pg. 87)

Strategy #10:  Enhance existing tourism products, while diversifying and expanding offerings. (See pg. 90)

Strategy #11: Revitalize Downtown Cumberland and Frostburg through concerted efforts to build quality of place, renovated and improved housing, and infrastructure improvements. (See pg. 94)

Strategy #12: Expand residential and commercial broadband coverage in Allegany County. (See pg. 98)

Strategy #8:  Create a talent attraction strategy aimed at recruiting new and returning residents to the County. (See pg. 81)

Strategy #3:  Develop a formal Business Retention & Expansion (BRE) Program. (See pg. 58)

Strategy #4:  Collaborate with private sector leadership to establish committees to advance the County's economic development efforts. (See pg. 66)

Strategy #5: Engage housing developers and financers from external markets such as Baltimore, Washington DC, and Pittsburgh to provide localized models for funding new and redeveloped housing. (See pg. 69)

Strategy #1: Reinforce and implement roles for economic development organizations along clear objectives and desired outcomes. (See pg. 33)

Strategy #2: Outline a concerted Business Attraction implementation plan. (See pg. 51)

Strategy #6: Develop an owner-occupied home improvement assistance program to encourage renovations of existing housing. (See pg. 73)

Strategy #7:  Develop a talent retention strategy aimed at local high school, community college, and university students.  (See pg. 76)

Implementation Matrix
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https://www.times-news.com/news/local_news/city-to-tenants-at-memorial-time-to-leave/article_715679a0-d495-5eb4-9719-ddfbaf910dcc.html
https://www.times-news.com/news/local_news/city-to-tenants-at-memorial-time-to-leave/article_715679a0-d495-5eb4-9719-ddfbaf910dcc.html
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https://www.times-news.com/news/local_news/former-cumberland-chase-primed-for-economic-development/article_87abbe78-26ee-5122-8239-af85f6475036.html
https://www.times-news.com/news/local_news/former-cumberland-chase-primed-for-economic-development/article_87abbe78-26ee-5122-8239-af85f6475036.html
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https://www.times-news.com/news/local_news/future-use-of-former-allegany-high-school-unclear/article_578e54e5-9c3d-5c08-adf8-4e635877747d.html
https://www.times-news.com/news/local_news/future-use-of-former-allegany-high-school-unclear/article_578e54e5-9c3d-5c08-adf8-4e635877747d.html
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https://www.times-news.com/news/local_news/allegany-county-helping-frostburg-renovate-au-petit-paris/article_fb30e10c-235a-5cb3-a15a-379d5ab47ed4.html
https://www.times-news.com/news/local_news/allegany-county-helping-frostburg-renovate-au-petit-paris/article_fb30e10c-235a-5cb3-a15a-379d5ab47ed4.html


 

 

•
•
•

•

•

•



 

 

•
•

•
•
•
•
•



 

 

•

•
•

•
•
•



 

 

•
•

•



 

•

•

•

•

•



 



 



 



 



 



 



 



 



 



 

Source: U.S. Census Bureau, American Survey, 2012-2016 Estimates.



 



 

 



 

 



 

 



 



 



 



 

 



 



 

 



 



 



 



 

Description 
2017 
Jobs 

2012 - 2017 % 
Change 

Avg. Earnings Per 
Job 

Restaurants and Other Eating Places 2,425 5% $16,673 

General Medical and Surgical Hospitals 2,259 2% $70,704 

Education and Hospitals (Local 
Government) 

2,052 -9% $60,208 

State Government, Excluding Education and 
Hospitals 

1,588  -18% $70,237 

Education and Hospitals (State 
Government) 

1,447 -5% $55,644 

 



 

Description 
2017 Location 

Quotient 
2012 - 2017 % 

Change 

Avg. 
Earnings 

Per Job 

Other Furniture Related Product 
Manufacturing 

104.95 25% $45,550 

Pulp, Paper, and Paperboard Mills 35.62 14% $73,665 

Household and Institutional Furniture and 
Kitchen Cabinet Manufacturing 

10.14 60% $36,624 

Rail Transportation 9.59 -4% $85,852 

Cable and Other Subscription 
Programming 

8.72 81% $74,440 



 



 

Description 
Employed in Industry 

Group (2017) 
Percent Change 

(2012 - 2017) 
Median Hourly 

Earnings 

Secretaries and Administrative 
Assistants 

                             1,302  0.46% $14.28 

Cashiers                             1,130  0.98% $11.50 

Registered Nurses                            1,094  2.92% $28.90 

Fast Food and Counter 
Workers 

                            956  -0.83% $9.28 

Retail Salespersons                                865  -5.46% $10.77 

Customer Service 
Representatives 

                               840  7.01% $11.26 

Building Cleaning Workers                                 787  -10.57% $10.73 

Nursing, Psychiatric, and 
Home Health Aides 

                               741  -10.07% $11.77 

Bailiffs, Correctional Officers, 
and Jailers 

                               704  -10.77% $23.40 

Office Clerks, General                        625  -4.14% $11.21 



 

Description  

Employed 
in Industry 

Group 
(2017) 

% Change 
(2012 - 

2017) 

% of Total 
Jobs in 

Industry 
Group 
(2017) 

Median 
Hourly 

Earnings 

Assemblers and Fabricators, All Other, 
Including Team Assemblers 

425 45.5% 19.1%  $    10.98  

Paper Goods Machine Setters, Operators, 
and Tenders 

160 34.5% 7.2%  $    17.37  

First-Line Supervisors of Production and 
Operating Workers 

85 32.8% 3.8%  $    27.62  

Laborers and Freight, Stock, and Material 
Movers, Hand 

79 43.6% 3.5%  $    11.66  

Cabinetmakers and Bench Carpenters 65 54.8% 2.9%  $    17.13  

Customer Service Representatives 63 46.5% 2.8%  $    11.26  

Maintenance and Repair Workers, General 57 23.9% 2.5%  $    15.71  

Sales Representatives, Wholesale and 
Manufacturing, Except Technical and 
Scientific Products 

52 33.3% 2.3%  $    22.44  

General and Operations Managers 48 50.0% 2.1%  $    31.12  

Industrial Machinery Mechanics 45 28.6% 2.0%  $    17.71  



 

Type of Award 
Number of Completions  

Certificates 142 

Associate degrees 380 

Bachelor's Degrees 795 

Master's Degrees 98 

Doctor's Degrees 12 

All Completions 1,427 

 



 

Description 
Certificate 

Completions 
Associate 

Degrees 
Bachelor's 

Degrees 
Master's 
Degrees 

All 
Completions 

Liberal Arts and 
Sciences/Liberal Studies 

0 66 80 0 146 

Registered 
Nursing/Registered Nurse 

0 98 0 0 98 

Education, General 0 12 0 69 81 

Psychology, General 0 0 79 0 79 

Criminal Justice/Police 
Science 

6 17 56 0 79 

Kinesiology and Exercise 
Science 

0 0 45 0 45 

Kindergarten/Preschool 
Education and Teaching 

0 0 39 0 39 

Engineering, General 0 0 38 0 38 

Mass Communication/Media 
Studies 

0 0 36 0 36 

Social Work 0 0 35 0 35 

Biology/Biological 
Sciences, General 

0 0 34 0 34 

Health Professions and 
Related Clinical Sciences, 
Other 

34 0 0 0 34 

Sociology 0 0 33 0 33 

Fine/Studio Arts, General 0 0 30 0 30 

Accounting 0 0 29 0 29 



 

 

 

 

 

 

 

Cluster Name 
Total 

Employment 
Location 
Quotient 

Competitive 
Effect 

Regional 
Exports 

Taxes 
Average 

Earnings 
Per Job 

Local Motor 
Vehicle 
Products and 
Services 

9,964  1.53 -440 $771,515,652 $137,674,704 $38,307 

Local Retailing 
of Clothing and 
General 
Merchandise 

7,465  1.12 -345 $324,677,100 $88,016,711 $24,520 

Local Logistical 
Services 

7,023  1.98 -123 $730,985,846 $25,249,749 $47,285 

Local Food and 
Beverage 
Processing and 
Distribution 

6,754  1.11 -376 $452,998,945 $69,446,286 $30,332 

Local Health 
Services 

28,550  1.23 -1,272 $919,566,598 $74,838,038 $56,266 



 

Cluster Name 
Total 

Employment 
Location 
Quotient 

Competitive 
Effect 

Regional 
Exports 

Taxes 
Average 

Earnings 
Per Job 

Distribution 
and Electronic 
Commerce 

8,978  1.08 764 $873,186,621 $126,861,668 $45,918 

Coal Mining 
                    

883  
11.37 -76 $346,659,864 $35,760,611 $94,147 

Production 
Technology 
and Heavy 
Machinery 

                  
4,175  

3.27 305 $1,906,539,949 $18,375,476 $82,319 

Recreational 
and Small 
Electric Goods 

                  
1,019  

3.80 95 $209,675,670 $1,950,147 $44,984 

Paper and 
Packaging 

                    
969  

1.92 212 $466,798,802 $6,289,542 $68,284 

Construction 
Products and 
Services 

                  
1,606  

1.25 257 $412,569,190 $6,147,085 $73,474 

Aerospace 
Vehicles and 
Defense 

                  
1,379  

1.65 148 $440,363,362 $8,746,404 $107,619 

Furniture 
                  

1,220  
2.19 216 $163,647,837 $1,151,598 $41,160 

Footwear 
                      

92  
3.84 44 $20,077,698 $69,052 $36,672 

Nonmetal 
Mining 

                    
477  

3.53 -55 $174,609,527 $4,807,402 $80,189 
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10

“Travel: America’s Unsung Hero of Job Creation” Fact Sheet by U.S. Travel Association.
“Economic Impact of Tourism in Maryland – 2017 Analysis” by Tourism Economics



 

Category 
Total Spent in 2017 

($ Billion) 
Share of Total 

Transportation 5.5 31% 

Recreation 2.4 13% 

Retail 2.4 13% 

Lodging 3.4 20% 

Food & Beverage 4.0 23% 

Grand Total 17.7  
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“Allegany County, Maryland Comprehensive Annual Financial Reports 2014-2017”
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• 

• 

• 

• 

• 

“Cultural & Heritage Traveler Study” by Shop America Alliance & U.S. Cultural & Heritage Tourism Marketing 
Council.
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Housing Type Total Responses Share of Total (%) 
Single Family Home 22 56% 

Townhome 9 23% 

Apartment (with bedroom) 8 21% 

Condominium 5 13% 

Semi-Detached Home 4 10% 

Studio Apartment 3 8% 

Duplex 2 5% 

Mobile Home 0 0% 



 

  



 

 

 

 

 



 

Industry Total Responses Share of Total (%) 
IT, Informatics, & Information Communication 
Technology 

27 73% 

Tourism 25 68% 

Healthcare 20 54% 

Advanced Manufacturing 11 30% 

Biotechnology 9 24% 

Retail 6 16% 

Finance & Insurance 5 14% 

Other 
 

0% 

 Total Responses Share of Total (%) 

Existing Workforce 25 68% 

Infrastructure 17 46% 

Adequate Housing & Amenities 17 46% 

Education & Training 13 35% 

Access to Capital 10 27% 

Market Access 7 19% 

Adequate Sites & Buildings 7 19% 

Regulations  7 19% 
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Topic Total Responses Share of Total (%) 

Broadband 20 65% 

Airports 13 42% 

Sewer 6 19% 

Asset Management 6 19% 

Water 5 16% 

Railways 5 16% 

Highways 4 13% 

Traffic 1 3% 



 

  



 

 

 

 

 



 

 Total Responses Share of Total (%) 

Restaurants 12 32% 

Family Activities 12 32% 

Canoe & Kayak Livery 11 30% 

Amusement 11 30% 

Boutique Hotel 10 27% 

Brewery 9 24% 

Winery 7 19% 

Bars & Nightlife 7 19% 

Mountain Biking 5 14% 

Nice Hotel 3 8% 
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